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The Role of Advertising in Crisis Management in Egypt
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We're working
to make |
things right.

Owver the past several weeks, we've apologired to you, cur

loyal customers, about the 2.0L VW diesel emissions issue
As we work tirelessly to develop a remedy, we ask for your ‘

continued patience.

In the meantime, we're providing affected TDI® owners
with a $500 Volkswagen Visa® Prepaid Loyalty Card, a $500
alership Card, and no-charge, 24-hour

Volkswage:
Roadside As: for three years® We sincevely hope you
see this as a first step toward restoring your invaluable trust
To learn if your vehicle is affected by the 2.0L TDI emissions
issue, a3 well a5 how to receive this goodwill package, please

visit vwedieselinfo.com and enter your VIN number
Thank You and Best Regards,

I
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The recent story concerning our tomato factory in Egypt was completely misleading
and inaccurate. The edited footage shows an unreal picture and neglects the
processing stages, hence gives the wrong impression.

It is important for everyone to know that we use only healthy tomatoes, all of which
are processed using industry-best standards. As always, we remain 100 percent
committed to the cleanliness and quality of our tomatoes and the safety of our
consumers.

We Thank you for your concern.

TOMATO
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Americana Asserts that Heinz Egypt is not a Subsidiary
of the Group Since 31/ 12/ 2009

Cai th 2016

Amer: can r hat there is no truth whatsoever to what was
recently published o y various news websites which referred that
"Heinz- Egypt” is a subsidiary of Amernicana Group

Amencana Group confirms

was attributed to w hin the same gra
seling re stake at Cairo Food Industries (Heinz Egypt) S.A E back in
n )9 to Henz International, which completely refutes our

with recently arculated news
Accordingly, Amencana Group urges all media outlets to exercise cauton

and precision during publkshing information and news, in order to
preserve transparency and credibility towards the publc

(el "o — A" Lasi e 4 T WIS, 5l 48 55 Gy
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