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Intellectual Vision Techniaue to Develon Marketina Svstems forthe Egypt|an
Furniture and Interior Design Products

Abstract:

There are serious attempts to support the Eavotian economv all leaitimate methods
available under international laws which forced manv manufacturers. investors.
desianers. thinkers and artists ... Etc. Eavptians to particinate in this national epic to
raise Eavntian human economicallv. Thev had manv challenaes. most notablv Eavbot's
name on a list pits industrial countries exoorted.In the shadow of larae industrial NAP led
to the deterioration of the economic situation in addition to the terrible alobal products
competition product sale spreads per nroduct. auantitative production . And sophisticated
technoloav in Eavntian societv's cultural invasion remained with alobal products. From
here came the idea of this paber/research as an attempotto find out a scientific method
depends on sobhisticated information svstems and technoloav such as holoarams and
interactive screens for marketina Eavntian products in General. interior desion and
furniture in particular. To make up for previous challenaes and onen new harizons for
marketing products to grab a receiver from the clutches of global marketing systems.
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Introduction :

The research deals with the method of achievina the main obiective to reach the
possibilitv of develonina the marketina method for interior desian and furniture nroducts
in a more positive manner and achieve the areatest snread and marketina success. The
research has denended on achievina this aoal in three axes. Hiahliahtinao the most
important tvobes of advanced technoloav used in the marketina nrocess. and the third
axis is an apnlied studv to link marketina obiectives and the data of advanced technoloav
to olgtain a system to spread the promotional product of Egypt in all its features in the
wor

Research problem :

Despite of all efforts in all fields of industrv in aeneral and interior desian and furniture in
particular to develon a stvle of marketina. whether locallv or aloballv to meet rabidlv
chanaina cultures of human communities in the shadow of a terrible rivalrv between
similar industries. we need to develon a marketina method to arab a user/customer of
Interior design products and furniture to pay for the conviction of the Egyptian product.

Goal of research :

1- The research aims is to use the modern technoloav such as holoarams and
interactive screens to develop svstems of Interior design and furniture products to
achieve the areatest return for the Eavntian economv.

2- Provide/nresent an intellectual vision to develon marketina of interior desian
products and furniture with an Egyptian theme amenable to achieve competition
locally and internationally.

Research importance

The importance ofThe research is to promote the local Egyptian product in an effective
and innovative manner, that attracts the attention of the consumer to the desire to buy
these products through the dazzling technical sophistication
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