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Abstract

The importance of this academic research can be embodied in addressing a
subject that is considered among the most contemporary and needed for the
reality of institutions at the present time, which regards theoretical relationship to
each of; the marketing information systems & sustainable competitive advantage
for organizations. Which is one of the important foundations for the formation of
conceptual framework helps decision-makers in designing and marketing of
metal furniture.

To achieve the objectives of the study were addressed three main points
included the discussion and analysis of each of: First, marketing information
systems: in terms of: concept - importance — fundamentals - data sources -
measuring system efficiency standards - system management requirements —
marketing decision Support - marketing information systems security
requirements. Second, sustainable competitive advantage: in terms of: definition
and concept - elements - types of competitive advantages - sources -
determinants - its relationship with the strategy of the organization - to support
and develop the competitive advantage mechanisms. Third, the link between all
of the ex-axes and within the conceptual framework of sustainability and its
relationship with institutions of design and manufacture of metal furniture. At the
end of the research it has been reached for a number of findings and
recommendations that would activate the value of research in the field of the
institutions concerned.
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