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marketing on Interactive advertising.” 

Abstract: 

The creative thinking is one of the important styles of thinking, which are used 

by designers to express their ideas and to transmit information of an 

advertising message to a recipient by Achieving the success of advertising 

through attract attention , using  technology development in display systems 

and digital interaction, through the usability for sensors, in receiving and 

sending information between the elements of the Interactive communication 

process " sender - receiver - medium), which should be created according to 

new standards related to the new technology variables and  sensory 

marketing, which aims to Seduce the consumer using the influence of his 

senses to influence his feelings and behavior, when we talks about  the 

word“senses”we mean the five senses (sight, hearing, smell, taste and touch), 

which consider very important factors that interact with  surrounding 

environment . 
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