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I ntroduction:

Creativity and innovation has become essential for survival since the organization
survival isastrategic am, thus al creations and innovations are strategic. Thus creativity and
innovation are considered from the priorities of the organizations concern in all aspects
without a reception to keep its survival in the market. The designer must be creative without
any restrictions or limitations so he will be characterized by novelty, variance and singularity
so his advertising message will be distinguished and stuck in the minds of the audience to
reach the process of persuasion and the maximum possible responding of the audiences of the
advertising operation. The creative thinking is the ability of the individual of free thinking
that helps in discovery problems and reformulation of experience factors in new patterns by
submitting the greatest number of alternatives to reformulate this experience by various
methods that are suitable for the situation which the individua encounters. Thus these new
patterns will be characterized by novelty as for the individual himself and the society where
he lives. This ability could be developed and trained on. The forms that have a meaning and
content will be able for brain storming of ideas about its form content. When adding the
content idea to the form idea that is complementary and support or consolidate the form. The
designer will have approached successful design, as the content idea could destroy the vitality
of the main form of the design which on the contrary could be very successful as a symbol
that doesn’t essentially narrates anything. Choosing the design idea depends on choosing the
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communication messages of the institution which aim in general to create the desire and
move the potential motives in the individuals that could convince the receiver of these
messages in a way that conform with the institution objectives. This stage takes place inside
the designer’s mind, then its registration by writing before using the computer. This mater
will help the designer to translate abstract ideas and rigid concepts into visible factors
characterized by vitality and motion which achieves required influential goals. The main
concept stage gives the beginning signals for the designer of Exhibition stands to find a
mechanism to trandate the story of exhibition stand and turning it to reality and target space.
Thusit was necessary for the designer to concelve the importance of creative thinking and the
method of reaching it through the mechanism of generating ideas and inspiration from
various factors. In addition to comprehending the role of multimedia and smart materials in
the process of creativity in designing exhibition stands.

The research tend to study the core of creative thinking and its types and the idea as a
main stage of the design process stages and building the exhibition stands. Also inspiration
from the following:

- Nature.
Music and mathematics,
Pneus systems and packing of volumes.
Topological tendency in design.
Superposition and scaling.
Folding.
Metamorphosis.

Also studying smart materials and Multimedia which is considered from the

influential factorsin designing exhibition stands.
such as:
claytronics.
Hologram.
Interactive displays.
Hypo surfaces.
Video- interactive displays.
Multi displays system and its techniques.

Resear ch Problem:

The main research problem is the adopted classism in designing exhibition stands without
dealing with the modern methods and using techniques that cope with the eraand achieving
the required competitiveness.

Resear ch Objective:

The research aims to enrich the ideas used in designing exhibition stands through
inspiration and using modern techniques, multimedia and smart materialsin designing
exhibition stands.

The ability of competition in the field of three dimensions advertising design together
with the great openness on the world.

Resear ch Objective:

The research importance is represented in specifying the various methods of generating ideas




and multimedia and smart materials which is very effective is creativity and innovation.

Resear ch M ethodology:

The research method depends on the anal ytical descriptive methodology based on choosing
patterns of advertisement designs and describing and analyzing to be acquainted with its
advantages and disadvantages.

Resear ch Results:

The creative thinking is the most important art of the design process as a whole,
through the concept and its development. Also idea development takes place in
several steps beginning with imposing a group of genera ideas, its refinement its
formulation and development to reach the final creative idea.

The importance of a brain map that help greatly in inference of the relations and links
between ideas together with preserving the main concept of information.

The inspiration process together with being restricted to the standards of design are
the basis of acquiring the designs of exhibition stands characterized by creativity.
There are alot of various inspiration sources which conform with all fields of design.
But the designer must master choosing the suitable one that conform with the
exhibition stands job.

Studying the consumer’s behaviour has a great importance in the idea of exhibition
stands.

The used materials in exhibition stands and multimedia have great effect in achieving
the target of the main communication process which is attracting the attention
especialy that the exhibition stand isn’t established solely but it is a part of great
group of exhibition stands that compete to achieve this target.

The necessity of copying with everything new in the field modern techniques which is
also considered a source of inspiration, even the whole idea of design could be built
on multimediatechnique.

Conclusion:

Through the research results, we find that creative thinking and inspiration have a
positive effect in designing the exhibition stands characterized by creativity within a
market which is about to establish exhibitions continuously.

Using modern techniques and smart materials have a positive impact on achieving
innovation and creativity in designing exhibition stands.




Refer ences:

Ay all i el Y
AV o) haesalalleciSilalle jlac"adl jlea seel il seibambude Sl (Y 1)) Glasduelins )

e Y g s smad) Algiveall o gl s (a3 ) L sall Ayl G0 Al (Y 1Y) Gyl dana ems Y

A0 ac) sl daala bl ¢ sl S (e Y and ¢ piaale Al ¢ & gus ai) JalL3i€

aud ¢ tinale Ala ORI A gl S Lpaledl G jleall AN apaadll (Y ONY) Gl Gl s LY

VA Gac o) sla Aaals dddiaad) o gaal) 20 (Auls )l BJ\.A:J\ s‘)}S:mj\

LIS S ¢ AN B lae ¢ ol SEY) § 1) apaai s duad 1 AAIAN B leall (Y VT Lisall el L f

VY Gy )il daala ¢ dliaad) ) saall

O sSall and IR 5 lead) 3 JSEN ) g gl asenai oS gl (Y ¢ ) 7Y s Bl pual) ails 0

A= c:u”_)d.'\s...u:}f\ dxala c:d:m;ﬂ u_,.tsj\ i< sz\:\ﬁ\ﬂ\ BJLA:J\ Ax i
ial g el Ll
. LinGengil (2012)” Show Time Exhibition and Stage Design”, Publisher: LinGengil,
Copyright: Sendpoints Publishing Co. Limited ,p.148
. Pam Locker (2011)” ExibitionDesign”, AVA Book Production Pte.Ltd., Singapore,
AVA Publishing SA,p.70

. Jan Lornic and others (2007)”What is Exhibition Design?’ Published by Roto Vision,
Switzerland, p.73
. Jomakka Kari (2008)”” Basics Methoden der Formfinding- Birkhauser , Publishers for
Architecture, Basdl , Berlin,p.73
Resnick, Elizabeth (2003)” Design of communication”, John Wiley & sons,
Inc,Canada, p.16
. Terzidis, Kostas(2003)” Expressive Form” ,Spon press, London,p.45

1A g S a8 sl IS
1. https.//greeneyedarunge.wordpress.com/2012/04/20/claytronics-
revisited.http://www.aliragi.org/forums/showthread.php?t=92329& page=3
www.hyposurface.org
https.//www.youtube.com/watch?v=mpEr084Essk
https://www.youtube.com/watch?v=4HsUb1m27Ng
http://www.gsfa.upenn.edu/arch742/lectures/lecture4.htm
www.aee.odu.edu/disruptiveTech/index.php?cat=4& font

SOahsWN



https://greeneyedgrunge.wordpress.com/2012/04/20/claytronics
http://www.aliraqi.org/forums/showthread.php?t=92329&page=3
https://www.youtube.com/watch?v=mpEr084Essk
https://www.youtube.com/watch?v=4HsUb1m27Ng
http://www.gsfa.upenn.edu/arch742/lectures/lecture4.htm
http://www.aee.odu.edu/disruptiveTech/index.php?cat=4&font

