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Interactive advertising design for people with visual disabilities
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Abstract:

Information technology has changed the map of human knowledge, provided for
all arts many opportunities for different innovation, and affected largely in the
field of design and production of advertising,

everything become today a potential mediator in advertising. Communication
advertising is a social dynamic process depends on several factors such as:
Sensory perception <And the ability to understand and symbolic interaction and
human memory.

The change did not stop on advertising means only« but it included the nature of
the consumer« and his Location in Ad system consisting of advertiser, receiver,
Medium, and feedback, especially the consumer with visual disabilities. The
research aims to study the interactive media directed to consumer with visual
disabilities to plough his desire to identify the ad components to achieve the
desired aim communication, study the advertising and interactive techniques
and take advantage of it in the design of advertising message for people with
visual disabilities, depending on Descriptive analytical method to access the
results of the effectiveness of the application of interactive methods in
advertising for people with visual disabilities.

Key words:

Interactive advertising, Visually disabled, Interactive methods, and Interactive
marketing.

Results and discussion:

1- From Theoretical study and analytical study of the search can identify
and define interactive as an important and influential in the design of
advertising for people with visual disabilities to achieve visual
Communication and effective communication.



2- We Can take advantage of the Interactive Advertising techniques in the
development of awareness of the advertising for people with visual
disabilities by design interactive advertising for blind, Depending on the
elemental touch and hearing. Example: Design advertising page in
magazine where the advertisement written in Braille accompanied by
thin-screen displays audio and video and put drawing buttons, when
blind press on it, the advertising explains the nature of the product, so
blind recognizes the product.

3- It enriches the concept of interactive media to achieve aim
communication to advertising for people with visual disabilities.

4- Interactive environment for advertising check information acquisition for
people with visual disabilities and sharing it.

Recommendations: We need more studies on the Interactive Advertising
design for people with visual disabilities, Employment the technological
innovations in the design of interactive advertising for them and measure its
effectiveness in satisfying the wishes of consumers with visual disabilities.
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