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Summary

This research seeks to study the international marketing state in the
garment industrial for public sector through understanding the mental
framework of marketing and compared withinternationalmarketing policy and
concept. The study then follows theinternationalmarketing performance in the
Garment firms. We will also recognize the advantages and properties of its
products and its marketing strategies. We also examine the difficulties that face
these firms and negatively affect the marketing process efficiency.

This research is divided into two parts. The first one is a theoretical study
about the concept ofinternational marketing of garment products, its necessary,
and its marketing mix. We will also show the most important strategies to be
used in producing, distributing, pricing, and promoting.In addition, we will
study the marketing management of garment products (planning, implementing,
and control). The second part is a practical study of the marketing state in the
publicEgyptiangarment industrial enterprisesthrough personal interviews with a
number of general managers and through distributing a questionnaire to the
merchandising managers of some public enterprises in Cairo and its
countryside.

After collecting data, the researcher usedscientific methods to handle data
to identifies the weak points in international marketing of the Egyptiangarment
industrial enterprises

In conclusion, the researcher could introduce some suggestions,
recommendations to overcome the problems. This would serve the producer and
consumer and increase social and economic development



